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Dubai Media City stand at Media and Marketing

MARKETING SHOW 2009

u
DUBAI MEDIA CITY HOSTS REGISTERED FREELANCE PROFESSIONALS AT MEDIA AND

media and marketing segments.
"Dubai Media City seeks to facilitate excellence in the industry that witnesses the collective synergy of every

kind of media business. We are delighted to support the event and welcome all initiatives that strive to raise

media excellence," added he.
Dubai Media City is the official patron of the Media and Marketing Show 2009, the region's premier forum

that showcases latest industry initiatives, trends and technologies in advertising, broadcasting, entertainment,

key offering at Dubai Media City. The centre offers fully furnished and serviced business units that are ideal
events, marketing, new media, outdoor advertising and publishing in the Middle East.

"The Media and Marketing Show 2009 offers the industry valuable opportunities to showcase its products and
services, explore new partnerships, and expand businesses. The event is also a great opportunity for freelanc-
The Media Business Centre, set up to promote talent and entrepreneurship in the region, continues to remain a
for professionals and start-up companies looking to operate out of Dubai.
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ers and companies to enhance visibility and build new links with the region's expanding media industry."

Mohammad Abdullah, Executive Director of Dubai Media City, said:
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“It’s a new era, our readers have become more sophisticated, and ultimately it was time for a change,” said

Rashed al Uraimi, the editor-in-chief.

AL ITTIHAD GETS NEW LOOK FOR 40TH ANNIVERSARY

cent in 2009, up from 13.5 per cent in 2008, eclipsing both Emarat Al Youm and Al Bayan. Only Al Khaleej,

published in Sharjah, has a greater share of the Arabic newspaper market.
major subscription drive and brand campaign, created to remind readers of the formative role the newspaper

ates Palace hotel, places greater emphasis on photographs and
played in the birth of the nation.

white space. The government-owned paper said it would con-

colour redesign to mark its 40th anniversary.
executive director of publishing at ADMC.

nied by a redesigned website.

Al Ittihad is the sister paper of The National, and is owned and published by Abu Dhabi Media Company.
north of Abu Dhabi.

The redesign was made possible by ADMC’s recent purchase of a full-colour printing press in Shahama, just
The redesign was carried out by Lacava Design, the same team that designed The National, and is accompa-
According to the latest Ipsos readership statistics, the Arabic newspaper’s readership share grew to 16.5 per
“Ittihad means union, and it was set up to try and help Sheikh Zayed bring these disparate groups together to

give a voice to why we were collectively strong as the United Arab Emirates,” Mr Dickinson said. “It has
The new look tries to remain true to this history, while acknowledging the changing lifestyles of its readers.

“We’ve got a very traditional, influential readership, but we recognise that they, too, have modernised,” he

witnessed Abu Dhabi go from this dusty backwater to on its way to becoming one of the greatest cities on
said.

The new look, unveiled at a ceremony last night at the Emir-
the planet.”

tinue to print the same number of pages and maintain the

The UAE’s oldest newspaper, Al Ittihad, has launched a full-
same editorial voice.

Source: THE NATIONAL NEWSPAPER



MEDIA AND
MARKETING

SHOW 2009

Sheikh Waleed Al Ibrahim, Chairman MBé Group.

M5

as well as from advertising, public rela-

a new company that combines business data and

MEPA ANNOUNCED AS ONE OF THE MEDIA PARTNERS OF THE SHOW

TRY LEADERS CALL FOR AN IMPROVED ADVERTISING ENVIRONMENT

H
MEDIA AND MARKETING SHOW 2009 CONCLUDES WITH GRAND FINALE AGENCY INDUS-
Haddad, Chairman & CEO JWT. Panelists discussed the regional advertising environment and pledged to do

their bit in rejuvenating the industry and enthusing it with a renewed vibrancy and vigor.
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information with GPS-based location services to offer firms around the

region one of the most unique and innovative business solutions.

nett Group MENA, Joseph Ghossoub, Chairman & CEO MENACOM Group, Ramzi Raad, CEO TBWA RAAD, *
launch of GPS Emirates

Alain Khouri, Chairman & CEO Impact/BBDO, Edmond Moutran, Chairman & CEO Memac Ogilvy and Roy *
increasingly significant role in shaping the future of the media and marketing industry in the region and beyond °

Following the successful conclusion of the 5th Media and Marketing Show, Domus Group will soon announce ;
for many years to come. For more information, please visit: http://www.dubaimediashow.com

panies looking at successful business deals. We are happy with our participation as we met some potential clients ;
Amged Kamel from Fujairah Media commented: “The Media and Marketing Show has continues to be an event
that we get excited about. The Show continues to improve year after year and we are very happy with being part *
of MMS 2009. The series of workshops, panel discussions and networking opportunities have provided us great
strategic insights key to new business development.”

the details of the 2010 edition of the show. If the 2009 event was any precursor of the sign of things to come, it
promises to be a show that will once again reconfirm the fact that MMS is a one-of-a-kind event that will play an °

ing professionals in the production and broadcast fields and creating the right networking opportunities for com- ¢
and were able to initiate new business at the event.”

Samanyolu Group, Turkey’s leading production house was present for the first time at this year’s event. Hasan |
Bozaslan of the Samanyolu Group, said: “MMS 2009 has proven to be a great success in bringing together lead- ¢

The American University in Dubai and IAA UAE Chapter President and featured Raja Fares Trad, CEO Leo Bur-
and Marketing Show cannot be overstressed. It brings me great pleasure to announce that this year’s event, our
fifth anniversary has been a great success and we thank all our esteemed partners for their continued support.”
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tracted record number of executives and professionals from television,
The Media and Marketing Show also served as the backdrop for the

radio, and publishing companies

The IAA summit was a fitting conclusion for the three-day event that at-
tions and marketing firms.

Source: MIDDLE EAST EVENTS
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Section Two: Regional update (PART EIGHT)
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! Headquarters: Amman, Jordan
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experience for media students across the region. It is hoped that the media clusters springing up around the region will

gradually work to develop home-grown Arab media talent. An example of an attempt to bring local and global media organi-

ject: H.H

J

on a company famous for selling music (e.g. Apple). Artists will use social networking sites (e.g. MySpace) to generate a fan |

base that changes the dynamic between a traditional record label and their signed talent.
unique economic and social characteristics and drivers for newspaper circulation growth in these Arab markets. We high-

interviews with media owners and publishers conducted for this outlook, this issue was commented upon repeatedly. News-

papers complained that potential writers were lured away by the so-called glamorous professions of public relations and ad- |
I vertising. Broadcasters bemoaned the lack of technical, behind-the-scenes talent. Media professionals wanted more “hands-

sations together is being created in Abu Dhabi, where the Twofour54 Media Zone will not only bring international talent to |

the region but will use it to train regional media professionals in all aspects of media creation and production.

lighted the distinct differences between these Arab markets and the more mature media markets in North America and

Europe where newspaper circulation growth is currently slowing or has started to show negative growth in recent years.

entertainment and their delivery vehicles are blurring. TVnetworks will offer their collective libraries (e.g. hulu.com) to take

trends and summarise market spend and circulation projections for the twelve markets covered by this report.

At a Glance:

Sub
Focus:

| have protected their rights to a signed artist’s work with the full force of the law. Nowadays, the boundaries between media,
plom e g S g e wm e pm W Wpm m gEmn S GG N, R W . gy RS SN E W R S g R Swm gm gmn S

| Inthe Arab region one of the greatest challenges to every aspect of media and entertainment is the shortage of local talent. In
[ In last year’s publication we looked at the circulation trends of daily newspapers in six Arab countries and discussed the

! Circulation trends
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It is worth noting that, out of the twelve Arab countries studied, we identified only three, namely Morocco, Oman and the

UAE, that have daily newspapers whose circulation is currently audited by approved circulation audit firms. Meanwhile, in

is still a large number of newspapers that publish claimed or unaudited circulation figures (usually inflated), the few com-
panies that commit to circulation audits are making significant steps towards facilitating a more transparent and sophisti-
The strongest growth potential amongst these countries are Egypt, Bahrain and Qatar, which are projected to grow at
growth of newspaper circulation in countries such as Morocco and Yemen, where there are relatively low literacy levels
and a high proportion of young people in the population, is expected to be limited given the dominance of television in
these markets as the primary source of information and entertainment.

cated media-buying environment for print newspaper media overall.
probably work to their advantage and that far from being something to fear, audited figures would probably justify an ad-

vertising rate increase.
Table 2.7 shows historic and illustrative projected newspaper circulation for the twelve countries covered in this report.

2008, a Saudi-based newspaper, Al Jazirah, announced its intention to be audited by international circulation audit firm,
BPA Worldwide, making it the first newspaper in the country to come under a circulation audit. Despite the fact that there

(e.g. the percentage of population aged over 50), as well as the number of newspapers published.

Table 2.7
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a result, improv-ing the quality of newspapers. Kuwait is a good example of this. The country’s New Press Law re-
fering consumers the convenience of receiving free tabloid-type newspapers as well as creating a new source of media
for advertisers. In Oman, two free weekly newspapers were launched under this free sheet model and have proved to be

Regulation and licensing of newspaper titles also play an important part in facilitating com-petition in the market and, as
As with many mature newspaper markets, 100% ad-supported free sheets have also be-come a trend in this region, of-

erate growth in circulation over the projection period.

other newspapers in 2008 (See Case Study).
extremely popular with consumers and advert

strong focus on human interest

is

entertainment and sport rather than current affairs. The key to successful free sheets

h can be done either through a series of light comic or contin-uous short stories,
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interest
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or weekly habit.
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sticky

s Arab Media Outlook were considered conservative, especially for the

Overall, our projections in this area in last year’

lation and growth rates to reflect recent data.
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